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Why Does Food Taste Better When You Eat in Nature?

=i B

IWASAKI, Yutaka

TERERFBER S ZER dEEdR Wit (R

Assoc. Professor (Ph.D.), Graduate School of Horticulture, Chiba University

BHOBRRERE T CTEFLTHE, ERLIEL
LN Z LRI TWA, BIfE, ikt
T ¥ — RS e SR OBRAT T B EEEIRD RS
ALY, MM 20 L ORRRFET
DA b L A2 EVRRD B B T & HFHFIIEE
HENTE BATOEREIFERLIELONS
DI, T HARBREIRA T 5 .0H R4 & fif
LVOMRENH L EEZ NS £ T, DX
) BBRBOTLTOEFEIERLIELOSNL D0
., DHIEEN T 70 —FHh SRGE L TAZ.

OEEDRENEE L BARVEN, QDB S
RZ5EN, QEDHENPRZLENDT I ANE, @
FEDFEDHFD 4 HFHZBWT, HIRENTWAERY
FRIMVOBEREHRKATH BV, SDEEHWT,
BEOKICET HEIG % R~7-.

ZORER, BEORPELAZZVOED S, ED
FRDSHLZ @O0 b @OOBEETBIR RO T, BR
DORIZH LT RN, [BRR] Lo zEi%
RROZ ENbrol. ZoZENS, FUBERE
fRATZE LTH, REGBERBECTIRISHT AL D
HT Ebhrolz, Tz [HUEDRED I Z 5270
LODOBBECIIRT 5 L, [IF&Z%] 2 [FAIL)
LWV 2D/ E LTo0H X S0 14
IZBWTIE, @D XD IZ5EEITEOHIZ A - Tkt
X0y, @D X)) RENTIED DA, EWIEL,
fk & W L2 BT T AEDO PR WIS %
HOZelbhol, Tyr—ree7 ) v 7t
DFERDS, FOTIZA->TLE ) &, AFHEREL
LTCEEBEP RV E, BHMlcHsHZ LICk
LK EDVEBELTnwb EEZ LN

XoT, BPRZBEIEIFEFEPERLLLELD
KFLEZTIEIDH LD, &3 L ke OFEEIST
HWRWOIT TS, WERHHZINL LD,
AHEME L TOL ML SZROBEELENTH S
LWz b,

EENHhOMTEATARALE, RAROBWHT
HZE, BHNIV LT IABOIHPANRTHY, &

Fig. 1 ZWN» 56 R-BAoRG

The view from a window
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The view from a terrace

It is empirically known that when you eat outdoors in a
natural environment, food tastes better. The therapeutic
effects of plants in forest therapy and horticulture therapy
have also been scientifically proven.

There seems to be some correlation with the psychological
effect of natural environments that makes meals eaten
outdoors taste delicious. Therefore, I examined how meals
taste in different environments using a psychological
approach.

I had subjects drink a plastic bottle of tea, which is
commercially available, in the following four places: 1)
indoors where greenery could not be seen at all, 2) indoors
where greenery could be seen from a window, 3) outdoors
sitting on a terrace where greenery was visible, and 4) in the
midst of greenery. I then examined their impressions of how
the tea tasted using the SD method.

The results showed that drinking tea in a place where
greenery could be seen better created impressions of
“healthy” and “luxurious” compared with the taste of tea in
an indoor setting where greenery could not be seen at all.

From this, I found that even if I drank the same tea, my
impression of the taste changed depending on the
environment in which I was drinking it.

Also, when comparing the greenery environments in 2, 3,
and 4, the impressions of comfort in eating and drinking such
as “like” and “harmonious” were different. Sitting on a terrace
in 3 created a better impression than 4, drinking in the midst
of greenery.

The reason for this is attributed to 4 not creating a sense of
ease as a meal environment, while 3 provides a sense of
security due to the fact that there is a building adjacent to the

terrace.

Therefore, being able to see greenery is an important
factor in making a meal taste delicious, but it is not
necessarily better that the eater is in close proximity to the
greenery. Indeed, keeping a moderate distance is also an
important requirement to maintain comfort as a meal space.

Looking at town streets, terrace seating is more popular
than indoor seating if the weather is nice, and restaurants
with scenic views from their windows more often have full
reservations for the window seats. The natural landscape can
add a dash of deliciousness to a meal, and many people who
are not interested in plants or nature are still interested in
food.

This kind of research from the viewpoint of food is also
important to prompt people’s interest in familiar natural
environments.

[BH References])

1) 7He sV —THREME (2011) fAEERE: - SUERD
BRIRICE 9 B W e B Al 76l 2E26°559-66

1) ASAHI GROUP FOUNDATION (2011) Research Grant Bulletin
of eating habits science, culture and environment (26) 59-66.

AR, AWM EIENT Y & 7V — FERHRELY O B
78 [EIRLWIEGRY: ] O—BTITo72bDTH 5.
This research was supported by ASAHI GROUP FOUNDATION
“Landscape for delicious foods.”




