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We are seeing an increase in vegetarianism in European
countries based on greater awareness of animal rights, dietary
considerations, and ecological concerns. In the UK, for
example, according to a report, 7% of the total population is
vegetarian and 16% is semi-vegetarian. The percentage of
vegetarians is considered to be 6% in the USA. Sales of food
products labeled vegetarian are increasing in Denmark and
Germany. The most populous area of South Asia, which
includes India, has historically been home to a large number
of vegetarians. Yet the aforementioned trend observed in
European countries today has not been observed in Japan, in
spite of its long history of vegetarianism based on Buddhism,
1.e., a type of Oriental Vegan. Japan will host the Olympic
and Paralympic Games in 2020, and more foreign tourists
coming to Japan will likely increase demand for foods and
cuisine that follow vegetarian guidelines.

This study conducted an Internet survey on consumers
worldwide to clarify the perceptions of vegetarians compared
with non-vegetarians. There were a total of 192 respondents,
consisting mainly of younger people in developed countries.
Of the respondents, 75% of them are vegetarians, and the
rest are non-vegetarians. The survey results may therefore be
indicative of the characteristics of consumers today who are
leading the expansion of vegetarianism. Only 27% of
respondents have been practicing vegetarians for more than
10 years, while 40% have become vegetarians in the last 5
years. Our statistical analyses using the survey data include
several regression techniques focused on the respondents

who are vegans, one of the most restrictive vegetarian
categories. What kind of lifestyle orientation or personal
characteristics do vegetarians possess, and what current
determinants shape their vegetarianism, including veganism?
Our investigation into recent trends in vegetarianism found
the following.

First, the critical components of consumers’ perception
leading to vegetarianism are religion and awareness of
animal rights. Stronger concern for animal rights, in
particular, is the main determinant of becoming vegan and
setting oneself apart from other types of vegetarians. Second,
vegetarians tend to put less importance on tradition, customs,
and relationships with their families, and on the other hand,
are easily influenced by social media. Third, 86% of
respondents including non-vegetarians support an increase in
vegetarian foods and cuisine in Japanese restaurants,
suggesting one direction businesses can take to attract
inbound tourists, i.e., tourists from abroad, and stimulate the
Japanese economy.

That the vegetarian respondents including vegans are
sensitive to social-media-based information, and flexibly
adapt their individual lifestyle to general trends in society
may suggest that vegetarianism will expand among
consumers interested in vegetarianism, especially young
people. The Japanese food market and restaurants should
adapt to this global trend and accept and respond to the needs
of people practicing a vegetarian lifestyle.
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*Five pungent roots in Buddhism.




